














CSNE Fall 2009 Meeting

For an overnight room to attend CSNE’s

Fall 2009 Meeting, please contact:

Hampton Inn, 300 Long Hill Road, (Route 1),
Groton, CT 06340

(p) 860-405-1585; (f) 860-446-8456

Ask for the UConn Avery Point room rate of
$109/room.

For directions to the Hampton Inn, which is about

[ [ )
3-miles from the UConn Avery Point Campus, visit
www.hamptoninngroton.com/directions.html a ‘ ; 1ga 1 I l g

Digital
Ocean

University of Connecticut-Avery Point
1084 Shennecossett Road
Groton, CT 06340

Campus Stores of New England

Fall 2009 Meeting

of this event:
PLATINUM

4 We would like to )
thank our sponsors

THURSDAY, OCTOBER 29, 2009
UCONN AVERY POINT CAMPUS

The meeting will take place in the 3rd Floor GROTON, CT
Conference Room of the Marine Sciences

Building on the side closest to the Lighthouse.

DRIVING DIRECTIONS:

Take 1-95 north/south to Exit 87, Clarence
Sharp Highway. Continue on Clarence Sharp
Highway; at second traffic light turn right.

At the next traffic light, which is Benham Road,
turn left. Proceed for about 1.5 miles to the
entrance of the Avery Point Campus.

For a map of the campus, visit www.averypoint.
uconn.edu/avery_point/campus_map.pdf

Campus Stores of New England
Phone: 978-250-9847, Fax: 978-250-1117
Fall Meeting Info!

6 Boston Road, Suite 201
Chelmsford, MA 01824

Your Campus Store
Industry Resource
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Navigating the

Digital Ocean
Presented by:

Ed Schlichenmayer,
NACS Media Solutions

Use of Kindle Readers

in the Classroom

Presented by: Charles Crowell,
Director of Entrepreneurship,
Southern Vermont College

Digital Ocean

Name for badge: Title:

Store/School or Company:

Address:

City: State: Zip:
Phone: Fax:

E-mail: Web Site:

PER PERSON REGISTRATION FEE:
(Includes Breakfast and Lunch on the 29th, store tour, badge and handouts)

Early - before October 15th: Member of CSNE $30.00, Non-Member $55.00
After October 15th: Member of CSNE $50.00, Non-Member $75.00

Total for this registration: $
Totals from other attendees’ forms: $
Sponsorship (optional - see www.csne.net/meeting/sponsor.asp for more information): $

Grand Total: $

If paying by check, make payable to CSNE or Campus Stores of New England, Inc. 6 Boston Road, Suite 201,
Chelmsford, MA 01824 or pay by credit card and fax to: 978-250-1117

MasterCard or Visa Card #: Exp. Date:
Signature:
| authorize CSNE to charge my card $ for the Grand Total above.

4 Check here if you have a disability and may require accommodations to fully participate.

Dietary Restrictions:

Sorry no refunds after October 15, 2009.
Financial Assistance: see www.csne.net/pdf/scholarapp.pdf for more info.
By registering for this meeting, | agree to comply with Campus Stores of New England’s policies and procedures and understand the

contact information | provide on this registration form will be published & distributed in meeting handouts. | also understand the
associations may photograph me and use the photographs in association publications and/or on their web site.
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Mini Order $100.00 S
i e S Call Howie Today!
For Sales/Service Howie Londner

Tel:800-403-9557 Fax:800-403-9570

E-Malil: sales@alexandersupply.com
VISIT OUR WEB SITE TODAY!!!

www.alexandersupply.com

one:
- (800) 403-9557

Toll Free Fax:

mo,  (800)403-9570

“In Stock And Online Catalog”
See New Items At Our Web Site



Knowledge is Power!

By: Robin Dziczek, Assumption College Bookstore

To quote School House Rocks “It's great to learn/Cause knowledge is power!”

Fridays are my reading day. | set them aside to make sure | keep up with all of the information that is coming at me
on a daily basis. This doesn’'t mean | don't read during the week, but posts or magazines that take more time or
thought | save for Fridays. Two Fridays ago, | read our school newspaper, listserv posts, The Remy Report-the
morning and afternoon issues because | am a huge Red Sox Fan, The Ron Rosenberg newsletter, the CM Market-
place, my emails, Facebook posts, snail mail and even a fax. There is at least one business-related magazine on my
desk that still needs to be read. All of you probably have the same amount of reading to do.

Keeping up with what's happening in your field is necessary in every job no matter how long you've been in that po-
sition. That's why we go to meetings, trade shows, educational sessions, read magazines and newsletters. One of
the easiest ways to keep up with what is happening or to gain a piece of knowledge you're missing or don’t under-
stand is posting to or reading what'’s on the listservs.

Whether you're looking for a textbook or publisher. Or how the latest software release will affect your system. Or
what's coming down the pike in e-readers. Listservs can help. Looking back at the archives can help as well. Can't
remember who is doing textbook rentals? Key word search in the NACS listserv archives results in 69 posts. Looking
for some helpful tips on motivating your new employees, check out last fal’'s CSNE newsletter. Don’t forget that a lot
of the information you read is still available to you, you just have to remember to look for it.

Educational opportunities are everywhere. Have you received poor service in a store? Did you think to yourself,
that's what we do in my store? Have you received good service and said to yourself, we should do this?

The moral to the main article in Ron Rosenberg’s last newsletter was that it was easier to find a new audience than
to create a new act. It just so happens we had just starting doing this. One of the campus employees has a business
making and selling soaps. So we now have handmade soaps in AC’s colors. One of our HR employees is now mak-
ing hand-painted snowmen ornaments for us.

Was there an article in your school newspaper about a group fundraising for a trip or project? Were they selling a t-
shirt, towel or something else that you could sell on consignment for them? We’ve sold towels for our swim team, t-
shirts for our cheerleaders and cds for our chorale. We may not receive a high profit margin but we're a part of the
campus and we're there helping where we can.

Education comes in many forms and formats. Are you looking for it? Did you learn something today?

Here's something you may not know: The Red Sox have never lost on 9/9/09. They're 2-0.

Don't forget to sign up for Navigating the Digital Ocean on Oct. 29 at U Conn Avery Point (see pictures from CSNE's
President below and the registration form in this newsletter). “Cause knowledge is power!”
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The Un-Comfort Zone—Bleed it Out

By: Robert Wilson

Half a century ago marketing consultant, James Vicary, pulled a hoax on the American people as a way to promote
his advertising agency. He reported that he flashed the words “Drink Coca-Cola” and “Eat popcorn” on the screen
for a millisecond during a movie in a theater, and caused large numbers of people to visit the concession stand. He
called the effect Subliminal Advertising. Subliminal means that the effect functions below the threshold of
consciousness. Years later, when others failed to duplicate his results, he admitted that he made the whole thing up.
Never-the-less, the myth continues.

So, is there any advertising that does work below the threshold of consciousness? Yes. Much of advertising is
clearly designed to speak to you on a subconscious level. Ads are created to get you to relate to the setting; the
background music; the age, race and gender of the actors; their clothing; and the activities in which they are
involved. The idea is that you will recognize yourself in these people and, in turn, make the connection, “Ah, this is
my kind of product.” You don't think it... you feel it. And, feelings move us to act.

A few years ago | was involved in non-profit fund-raising for a Christian Mission in Africa. In order to learn what type
of appeal would bring in the most money, we conducted a series of focus groups. We asked, “Which would you be
more likely to do: A. Give money to feed starving babies; or B. Give money to teach people how to grow drought
resistant crops that would end starvation in their community.” The answer they gave was almost universally: B. The
comments we heard frequently included the proverb: “Give a man a fish and you feed him for a day; Teach a man to
fish and you feed him for life.”

We then tested both appeals. Oops, the focus groups were wrong. The appeal for feeding starving babies won by a
landslide. The lesson we learned was that the emotional appeal to save the life of a child is much more powerful
than a logical appeal for teaching a village survival skills that would eliminate starvation. From that point forward, the
heart-tugging stories of babies dying headlined every ad we ran.

Emotion trumps logic every time. Take for example, Nick Ut's 1972 photograph of a 9-year-old Vietnamese girl who
was naked, shrieking and running away from her village that had just been bombed with napalm. Fear, despair and
suffering were written all over her face. More than anything it was her complete vulnerability that captured our
attention. One snapshot revealed the gut-wrenching horror of war, and millions of people, whose hearts were
touched, turned their attention toward ending the Vietnam War.

Perhaps you recall hearing these potent words in a speech by Jesse Jackson back in 1984: “These hands... these
black hands... these hands that once picked cotton will now pick presidents.” Thrilling words. Exciting words. |
remember them well. And, even though | wasn't his target audience, they created a powerful image in my mind, and
when he finished, all | could say was, “Wow!” Meanwhile, for millions of African Americans, it was the motivation
needed to put apathy aside and go to the ballot box.

We are charged and moved by many emotions. Here are just a few: acceptance, amusement, anger, angst,
annoyance, anticipation, arrogance, awe, anxiety, bitterness, calmness, caution, confidence, courage, determination,
disappointment, discontent, disgust, desire, delight, elation, embarrassment, envy, excitement, fear, friendship,
frustration, gratitude, grief, guilt, hate, happiness, impatience, inadequacy, irritability, inspiration, joy, jealousy,
kindness, loneliness, love, lust, modesty, negativity, nostalgia, paranoia, patience, pity, pride, regret, resentment,
sadness, self-pity, serenity, shame, surprise, timidity, torment, worry, yearning, and zeal.

Which ones move you?

Robert Evans Wilson, Jr. is a motivational speaker and humorist. He works with companies that want to be more competitive and with people
who want to think like innovators. For more information on Robert's programs please visit www.jumpstartyourmeeting.com.

Call for News!

The next edition of the Campus Connection, CSNE’s Newsletter, will be going to print in the winter. Please
submit your news, job openings, photos, articles and/or advertisements to office@csne.net by February 1st.




