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Thank You! 
 

The 2007 Joint Meeting & Trade Show Committee is Grateful to the following 
companies for their support 

Joint Meeting Photos Continued….. 

The Joint Meeting & Trade Show was 
chaired by Therese Garufi of the Red 
Dragon Bookstore at SUNY Oneonta 

Power Sleep expert, Dr. James Maas, was the highest rated 
speaker—pictured here with Darrin Lyons signing copies 
of his book CSNE’s Past President, Elsworth 

Gottlieb looks dapper as always 
with his gift from the CSNE board. 

PLATINUM SPONSOR:   

 
SILVER SPONSORS: 

BRONZE SPONSORS: 
 

BUDGETEXT CORPORATION 
 

THOMSON LEARNING 

 
IN-KIND DONATIONS: 

 
 

BOOKBAGS INC — FOLDERS 

CAMPUS CUSTOMS — TOTE BAGS 

FOUR POINT PRODUCTS — BINDERS 

EUROS — T-SHIRTS 

FRAMING SUCCESS — FRAMES 

NEIL ENTERPRISES — PENS 

SPIRIT PRODUCTS — LANYARDS 
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Sometimes we assume that there are facts and information 
that our customers know about, so there's no point in telling 
them again. But this is not always the case, and can be a 
fatal error when trying to pursue new customers. 
 
Not too long ago, we saw the sentencing of Martha Stewart 
to five months in prison for lying to securities investigators. 
In honor of this, our local "classic rock" radio station 
decided to have a special theme event. They called it the 
"Straight to Prison" weekend and every song they played 
was from a band where at least one member had spent 
time in jail. This was interesting, I thought, and I kept my 
radio tuned in for a bit to see if I could guess which person 
from the group was the guilty party. 
 
First came "LA Woman" by The Doors. And sure enough, 
Jim Morrison, the group's lead singer, had been arrested 
and jailed numerous times for public indecency. "Band on 
the Run" by Paul McCartney was next, and Sir Paul was 
jailed for nine days in Japan for marijuana possession in 
1980. "Gimme Shelter" by the Rolling Stones was up next. 
No problem here, just take your pick, since most of the 
band members had spent time in jail at one time or another. 
 
And as I continued to listen to the string of songs that 
followed, I was struck by an interesting thought: the play list 
for this special "Straight to Prison" weekend was not much 
different from any other day. 
 
In other words, it seems that someone from almost every 
single classic rock group had been arrested at some point 
in time. It's just that no one had ever taken the effort to 
point that out in such a direct way. 
 
The same thing applies when you market to potential 
customers. There may be benefits of your products and 
services that you don't specifically point out to potential 
customers because they don't seem unique (be sure they 
don't involve jail time). Unfortunately, these benefits won't 
really make a difference to your customers if they're not 
even aware of them. 
 
Do you have an on-time guarantee? Tell them! Will you 
special order an item? Tell them! Do the members of your 
team have special training or professional 
designations? Tell them. 
 
One sure way to lose business is to have your product or 
service perceived as a commodity - a common item that 
can be found anywhere and is to be selected based solely 
on price. Conversely, one of the keys to dominating a 
market is to distinguish what you do and how you do it in a 
way that is so unique that it's in its own special category 
with only one option: your company. 

Straight to Prison 
By:  Ron Rosenberg  

 
So the next time you communicate with your 
customers or prospects, make sure they know 
everything you can do for them, no matter how 
obvious it may seem. You may not make it on the 
radio, but you'll be a "star" in your own right. 
 
Ron Rosenberg teaches people how to get the service 
they deserve and shows companies how to provide it. 
Visit www.drive-you-nuts.com to receive our free e-
mail newsletter, In A NutShell. © 2004 QualityTalk. All 
Rights Reserved. 



Prep School Get Together A Success! 
 

 
Many thanks to Christine Robinson, Manager of The Governor’s Academy 
Bookstore and Louisa Jones, Manager of the Pomfret School Store, for all their 
work on this year’s Prep School Get Together!  The event was held on June 14th at 
The Governor’s Academy in Byfield, MA. 
 
By all reports, it was another successful get together with comments from attendees 
including: 
 

“What a wonderful meeting.  Linda and I walked away with so many 
positive ideas for our "new" book venture!! Thank you all so much for 
letting me pick your brains!” 
 
“Thank you Louisa!  It was a very helpful event for me.” 
 

CSNE looks forward to sponsoring this event next year.  In the mean time, if you are 
a prep school or college store in need of answers—feel free to post your questions to 
the CSNE listserv!  Many of our members find the listserv to be the most valuable 
benefit of membership!  Send your posts to office@csne.net Please be sure to 
include your contact information with your posts and remember too that pricing 
discussions are not allowed as they violate anti-trust laws. 

Page 10 The Campus Connection 



www.csne.net Page 11 

What would happen to your company if your IT Manager left for vacation and never returned? How would you handle an 
unexpected termination of your Chief Operations Officer due to a serious indiscretion? Who would temporarily fill in for a 
Human Resources Manager during interviews for potential candidates? Is there such an employee who can do it all?  

Charles River Apparel, a Boston-based manufacturer of performance outerwear, has the answer…Every company 
needs a “Sharon.” Sharon Hennessy joined Charles River Apparel, a Medford-based family business, over 23 years ago. 
She is the ideal employee for any organization and if you don’t have someone like her, you could be in trouble.   

She can process and facilitate orders. She can supervise production and communicate with overseas factories. She can 
control all of the company’s financials, including payroll, accounts receivable and accounts payable. She can manage all 
operational and technological functions and train other employees on them as well. She can serve on the company’s 
Board of Directors as Secretary. She can educate employees on the company’s code of ethics, polices and procedures 
and advise them on which benefits are available. She is a major contributor in the organization’s computer upgrade and 
software conversions. She can be a great friend and co-worker.  

Sharon began at Charles River Apparel as the owner’s Personal Assistant, then soon after became the company’s Office 
Manager & then the General Manager. Today she is Charles River Apparel’s Accounting and Licensing Manager, by 
title, but often times plays the role of a Human Resources Manager, Operation Manager and IT Manager.  

So, now the question is how do you find a “Sharon?” First, look at your current employees. Is there anyone who has 
been working with you for a long time, someone whom you trust and confide in? Is he or she familiar with the basic 
foundation and structure of the company? Does he or she truly understand the business’s practices, policies & 
regulations? Can he or she perform any task requested? If you do not have an employee like this, start looking.  

It’s important to keep in mind the following qualities when hiring a new employee to act as a “Sharon:” First, will they 
make a long-time commitment to the organization? Was he or she at their previous job for over 3 years? Next, does it 
seem like the candidate has multitasking abilities? Can he or she wear multiple hats in different departments? Finally, 
will the individual be loyal and responsible to not only your business but also to other employees? These qualities will be 
obvious during several interviews as well as after speaking to his/her references. Don’t be afraid to ask for additional 
references in order to get to know your candidate better.  

It really all comes down to finding the right employee who can do it all! You never know when you are going to need 
someone to “fill in.” When the Lipsett Family hired Sharon Hennessey over 2 decades ago, they never imagined that she 
would play so many roles in helping the company to grow. Charles River Apparel grew to be a $35 Million company 
throughout the years, and the family often reminisces that without her, it probably wouldn’t have happened. Barry Lipsett, 
President and CEO of the company, noted that Sharon is a “utility infielder…” you can count on her for anything and no 
job is too big or too small. Barry rewarded her for her dedication to Charles River Apparel and recently sent her & her 
husband on an all expense paid vacation to Atlantis Resort in the Bahamas.  

So next time you are evaluating your employees or hiring someone new, make sure you look for “Sharon qualities. You 
never know when you are going to need someone to assist you when the going gets tough. Having a “Sharon” is a 
blessing… you should consider that today. 

 
 
 
 

 
A good time was had by the members of CSNE, CSA-NYS and MACS at our Joint Reception 
at CAMEX in Orlando this past March.  Over 200 members attended and enjoyed good food 
and great company in a filled to capacity room at the Orange County Convention Center!  It 
was great to see so many friendly faces including some of our retired members—Bob and 
Helen Ware! 

Why Every Company Needs A “Sharon” 
 

By: Christine  M. Bordonaro, PR Manager & Account Executive, Charles River Apparel  

Reception @ CAMEX 



	

Register today on the Service Plus website for  
technology product trainings especially designed  
for college stores! We look forward to teaching you 
more about the value these products bring to your students.

Sincerely,

Mickey Lane
Marketing Manager, Sell-through/TLC
Thomson Learning

Registration is now open for technology training!

ThomsonNOW is an online teaching and learning resource 
that give students more control in less time and delivers the 
results they want—NOW.

Transform any lecture into a truly interactive student experi-
ence with JoinIn™ on TurningPoint® from Thomson Higher 
Education—the easy-touse Microsoft® PowerPoint®-based student 
response “clicker” system.

Developed by the University of Massachusetts, Amherst, OWL 
is the most effective and widely used web-based homework 
and assessment program in chemistry. Available for Liberal Arts 
Chemistry, Intro/Prep Chemistry, General Chemistry, Organic 
Chemistry, and GOB Allied Health Chemistry.

WebAssign is an online, web-based homework and assess-
ment system developed by North Carolina State University. 
Available with many Thomson physics and mathematics titles, 
Enhanced WebAssign features end-of-chapter problems, worked 
examples, and quick quizzes.

Aplia is a comprehensive online homework system for the 
economics discipline. Homework is automatically graded and 
recorded for the professor. Interactive problem sets, analyses, tu-
torials, experiments, and critical thinking exercises give students 
the hands-on application they need to succeed in the course.
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Taking Back Your Personal Life 
By:  Jim Carroll 

Remember the FiloFax? It was the hottest workplace accessory back in the '80s - the paper-based calendar, 
notebook, address book and to-do list was the "personal organizer" that people swore by. So much so, that 
the company boasted a huge share of the nearly $1-billion worldwide market for desktop organizers. But then 
along came personal computer organizer software, closely followed by Palm Pilots, cell phones with built-in 
calendar software, RIM pagers... and with these new technologies, came the popularity of e-mail, the Internet, 
voicemail, instant messaging and e-mail paging. Suddenly, it seemed, we had a lot more tools to organize our 
working life and a lot more connectivity as well. 
 
FiloFax ended up being bought out by its competitor DayRunner in the late 1990s for less than $85-million US 
and today, while you can still buy a FiloFax, it seems like nothing more than a quaint reminder of a decade 
that featured new wave music, spiked hair, and "personal time" that was actually personal. What a difference 
we've seen in the workplace as a result of the change from paper to technology! One of the most significant 
impacts is that the new way of doing things has led to a significant reduction in the fine line between "work 
time" and "personal time." 
 
Quite clearly, back in the "good old days" of the FiloFax, we had time of our own. When we left the office at 
the end of the day, it was rare for us to be contacted by our fellow employees or clients. Sure, we might have 
taken some work with us on occasion, but we weren't faced with constant interruptions from the office and co-
workers. We didn't scramble at 10 p.m. to read our latest business message, or to contact someone with a 
great idea we just had.  
 
Today, in the wired world, people are lugging around with them laptops, cell phones, pagers, and email 
pagers. They're taking calls at all hours of the day, checking their e-mail on a constant basis, constantly 
calling in to their voicemail, and are taking their work with them wherever they go. Maybe the first signs of the 
reduction of our personal life were evident when cell phone companies began boasting that they were 
improving their network coverage in "cottage country" and other recreational areas. 
 
All of this makes many people wonder if things have gone too far. It's certainly an issue that's a hot topic in 
the world of human resources. Examine the brochure for any HR conference, and you'll find that there's a 
discussion of the idea of "work/life balance" on the agenda. These people are at the vanguard of a growing 
perception that perhaps we need to work harder to ensure that people can get their valuable personal time 
back.  
 
There is no doubt that people are adopting technology with a vengeance. In North America, there are now 
over 100 million cell phones - and an additional 46,000 people sign up for cell phone plans each and every 
day. On the Internet, people are sending about 10 billion e-mail messages every day, a figure that is expected 
to grow to 35 billion in a few short years. Our usage of the Web has come to rival the time we spend in front 
of the TV. 
 
While much of this technology is referred to as "time-saver" technology, studies show that most of us feel like 
our personal time is being stolen from us. A survey by IPSOS-Reid found that 59% of people check their 
office voicemail after their work day is finished, 30% accept work related faxes at home, and 29% keep their 
cell phones on so that they can be reached at home. Mix into this, the number of times we might sneak into 
our e-mail to see what might be waiting for us there, and you've got a lot of work going on during personal 
time.  
 
How bad is it? Perhaps the most telling statistic comes from a recent survey by Wirthlin Worldwide, which 
indicated that 39% of those polled said they would answer a cell phone call in the bathroom. 
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It's time that everyone thinks about the need to find a proper degree of balance between how much they 
work, and how much time they devote to the rest of their life. What should you do if things have gone 
overboard with your technology- plugged-in-life? First, question the "buzz" that suggests that you need to be 
plugged in all time. Over the last few years, the mantra has emerged with the so-called "fast economy" that 
we need to "work fast, work faster, work 24/7."  
 
Is this really necessary? Maybe not - step back and assess your situation. You can best do this by assessing 
your values. To achieve real balance in your working life, you've got to rethink the fundamental values which 
motivate you: is it money and career success that is your overriding goal, or is it something else? How 
important is your family compared to your job? How important is that vacation you've been thinking about? 
Perhaps a fundamental re-assessment of your own values will help you determine how to achieve a better 
balance between work and life in the digital age - because it will help you to decide whether to unplug a bit 
during your personal time. 
 
If you feel that other things in life are more important to you than your job, it becomes an easy matter of 
achieving balance, even in a world in which technology can link you to your job all the time. And make sure 
you create some personal space. Take the time to create technology-free zones in your home, your office and 
in your life. You need to establish several areas of digital-free life – areas and times in your life when you will 
truly be unplugged. 
 
Bottom line? Learn to ignore. Turn things off! Go without sometimes! Successful people are plugged in, but 
they know when to tune out and unplug - take the time to do the same. If you are headed on vacation, do you 
really want your cell phone or pager? Assess the necessity of this with every family vacation you set out for. 
 
Should you share your cell phone number with everyone, or restrict it to just a few? Think about the 
consequences. You should also be frank and forthright with your co-workers and boss about your digital 
boundaries. There are far too many expectations in the workplace today that you should be reachable all the 
time, from anywhere. That's fine. In fact, that's fantastic for during the business day. There's no better way to 
provide optimum customer service by having instant connectivity especially if you are a busy road warrior. It's 
the best way to keep on top of all your client's accounts. 
 
But if you want some down time, if you truly want some down time, pick a right time for it and make sure that 
people understand you are going to have it. 
 
Of course, this calls for a complete cultural shift within many organizations. If you are a senior executive, then 
you should take some time to learn the business case of balance, and encourage the organization to think 
about the issue at a corporate level. The fact is, there are many studies and reports that indicate that 
individuals who better manage their time, and learn to divorce their personal time from their work time, reduce 
their stress, improve their health, and end up living a happier and more enriching life. The bottom line is that 
many organizations need to question their current corporate culture when it comes to their digital values. It 
shouldn't be up to an employee to advise co-workers that there are times that they can't be reached! 
 
Jim Carroll, an author, keynote speaker and columnist, lives in a home that features 18 personal computers, 
yet he feels gloriously unconnected much of the time. He learned how to draw a dividing line between his 
digital work world and his unplugged personal time one Saturday morning while reading e-mail on his Internet 
cell phone and ignoring his 6 and 8-year-old sons. At that point, he got rid of the device, and gave them 
permission to keep him away from technology during his "off time." You can learn more about him at 
www.jimcarroll.com. To provide feedback to the author, please contact Jim at jcarroll@jimcarroll.com. 
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